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Dear media decision-makers,

logistics remains under significant transformative pressure. Two developments are 

currently shaping warehouse and transport processes most strongly: the ongoing 

digitalization and the restructuring toward emission-free structures.

Instead of general sustainability, concrete decarbonization is now at the center. 

Electric trucks and fuel-cell vehicles are part of the solution, but taken alone they still 

fall short. What is needed is a holistic approach along the entire supply chain. The goal 

is to measurably reduce CO₂ emissions or, ideally, avoid them altogether – with direct 
impacts on fleets, processes, and business models.

Meanwhile, digitalization is advancing in both the warehouse and the transport sector. 

Proven IT systems are increasingly reaching their limits. Artificial intelligence promises 

efficiency gains, but also requires new ways of thinking: machines make decisions – 

often opaque, but fast and data-based. This development fundamentally changes the 

interaction between humans and technology.

In this dynamic situation, reliable information becomes increasingly important. 

LOGISTRA accompanies the transformation – including through in-depth reports from 

industry events such as LogiMAT (24–26 March 2026, Stuttgart), HANNOVER MESSE 

(20–24 April 2026, Hannover), IAA TRANSPORTATION (15–20 September 2026, Hanno-

ver), and the BVL Supply Chain CX (21–23 October 2026, Berlin).

Our editorial team reaches decision-makers in transport and warehouse logistics in 

Germany, Austria, and Switzerland – via the print magazine (IVW-verified circulation: 

10,714 copies), the website www.logistra.de (36,338 page impressions, 19,777 visits), 

and the weekly newsletter with around 2,900 subscribers.

Position your topics in a relevant environment.

Kind regards

Tobias Schweikl 

tobias.schweikl@hussverlag.de
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15a 15c Topics Pages        %

AutoID, mobile data 

collecƟon 13.20 5.59

Containers, pallets 11.50 4.87

Ground conveyors 21.70 9.19

Materials handling 22.60 9.58

Picking systems 15.80 6.69

Warehouse management 11.40 4.83

Shelf and rack 

construcƟon 10.60 4,49

TransportaƟon 

management
11.20 4.75

TransportaƟon services 17.10 7.25

Packaging 15.90 6.74

Dispatch 13.00 5.51

Trucks 22.80 9.66

Commercial vans 30.70 13.01

Fleet management 18.50 7.84

Total 236.00 100.00

 Industries Pages          %

AutomoƟve 43.90 18.60

ConstrucƟon 26.60 11.27

Chemical/pharma 12.70 5.38

Beverage logisƟcs 11.10 4.70

Food, beverages 

and tobacco
21.40 9.07

Furniture 7.30 3.09

Machinery and 

plants
41.50 17.58

TexƟles 31.80 13.47

Commerce 39.70 16.82

Total 236.00 100.00
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1 Title: LOGISTRA

2 Brief description: The trade magazine LOGISTRA provides informa-

tion on tried-and-tested solutions and products 

for optimising warehousing, dispatch and distri-

bution logistics. 

www.logistra.de

3 Target group: Decision-makers responsible for operations in 

the field of distribution logistics.

4 Frequency of 

publication:

�6 Ɵmes per year 

(combined issues)

5 Magazine size: �210 x 297 mm, A4

6 Year of issue: 38th year of issue 2026

7 Purchase price: �Annual subscripƟon in Germany €111 

(including VAT, plus €7.70 postage costs)

Single issue price €19 

(including VAT, plus €3 postage costs) 

ISSN number: 1862-7250

8 Body: �–

9 Memberships: –

10 Publishing 

company: 

Phone: 

Fax: 

Internet:

HUSS-VERLAG GmbH 

 

+49 89 32391-0 

+49 89 32391-163 

www.huss.de

11 Publisher: Dipl.-Ing. (FH) Christoph Huss

12 Advertising and 

sales:

LogisƟcs: �Gabriele König -261 (responsible) 

gabriele.koenig@hussverlag.de

Fleets: Michaela Pech -251 (responsible) 

michaela.pech@hussverlag.de

Oliver Dorsch -314 

leserservice@hussverlag.de

13 Editorial team: Tobias Schweikl -493 (responsible)

14 Volume analysis: 2024 = 6 issues

Total no. of pages: 312 pages = 100.00 %
Editorial secƟon: 236 pages = 75.64 %
AdverƟsing secƟon: 76 pages = 24.36 %
Of which: Occasional ads –

Bound inserts 8 pages = 10.52 %
Publisher’s advertising 28 pages = 36.84 %

Inserts: 9 pages 

15     Content analysis of editorial secƟon: 2024 = 236 pages



Circulation and 

distribution analysis 22026

16 Circulation control:

17 �Circulation analysis:  �Number of copies per issue on an annual ave-

rage 

(1 July 2024 to 30 June 2025)

Copies printed: 11,000

Copies actually distributed: 10,714 of which abroad: 34

Copies sold: 7,954 of which abroad: 17

– subscription copies/ 

   other sales: 7,954 of which member copies: 0

– Retail sales:

Free copies: 2,760 17

Remaining, archive and 

sample copies: 286

18 Geographical districution analysis:
Economic area Percentage of copies  

actually distributed

% Copies

Germany 99.68 10,680

Abroad 0.32 34

Copies actually distributed 100 10,714

Structure of circulation in Germany by postal zone:
Percentage of actual distribution in Germany

Postal zone 0 7.27 % 776 copies

Postal zone 1 5.67 % 605 copies

Postal zone 2 10.72 % 1,145 copies

Postal zone 3 10.64 % 1,136 copies

Postal zone 4 12.89 % 1,377 copies

Postal zone 5 11.23 % 1,199 copies

Postal zone 6 8.35 % 893 copies

Postal zone 7 12.85 % 1,372 copies

Postal zone 8 10.37 % 1,107 copies

Postal zone 9 10.02 % 1,070 copies

Number of copies actually distributed in Germany 10,680 copies

The German
Audit Bureau

of Circulation (IVW)

www.huss-mediasales.de� 4



Summary of method used for compiling statistics for circulation analysis (AMF Standard 2, number 18, 3-E)
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1	� Method of analysis: 
Circulation analysis through data analysis – total compilation

2	� Description of recipients at the time of compilation:
	 2.1	� Characteristics of the file: 

The recipients file contains a list of the addresses 

of all recipients. The postal details allow the file 

to be sorted by postal code or inland and foreign 

recipients.

	 2.2	 Total number of recipients in the file: 		  59,178

	 2.3	� Total number of alternating recipients: 		  58,184 

(Alternation after every third issue)

	 2.4	� Structure of recipients of an average  

issue by type of distribution:
		�  Copies sold 		  7,954 

of which: �Standard subscribers / other sales	 7,954 

Member subscribers 	 0 

Single sales 	 0

		�  Permanent free copies 	 0 

Alternating free copies	 2,760 

Sample copies	 286

		  Copies actually distributed 		  10,714 

		  of which: �Germany 	 10,680 

Abroad 	 34

3	 Description of the analysis:
	 3.1	� Population (analysed percentage): 

(copies actually distributed) 	 10,714 = 	 100 % 

The analysis represents the population  

(copies actually distributed) 	 10,714 = 	 100 %

	 3.2	� Day the representative sample was taken:  
1 July 2025

	 3.3	� Description of the database:  
The analysis is based on the entire file.  

The percentages calculated for the various 

distribution areas were projected from the  

copies actually distributed on an annual average 

in accordance with AMF number 17.

	 3.4	� Target person of the analysis:  
Not applicable

	 3.5	� Definition of the reader:  
Not applicable

	 3.6	� Time period of the analysis:  
July 2025

	 3.7	� Analysis conducted by:  
HUSS-VERLAG GmbH



19	 Sectors/branches of industry/Įelds/professional categories:

No. of the GCEA,  
2008 as at 2009

Readership groups  

(according to Classification of Economic Activities)
% Projektion (circa)

10, 11, 12, 46.3 Food, beverages and tobacco industry 6 643

46.13 Construction materials trade 10 1.071

20, 21, 22 Chemical industry 6 643

05-08, 19, 35 Oil, mining, energy 2 214

24, 25 Steel, iron, sheet metal 5 536

28, 29, 30 Mechanical and automotive engineering 11 1.179

26 Electrical engineering, precision mechanics 8 857

27 Precision mechanics, optics 3 322

31, 32 Furniture, timber industry 6 643

13, 14, 15 Leather, textiles, clothing 3 321

17, 18 Print and paper 2 214

46, 47 Commerce 16 1.714

49, 49.2, 49.4, 50, 51, 52, 53 Logistics service providers, freight forwarders 15 1.607

72, 94 Public authorities, associations 3 321

Other 4 429

 100 10.714

Readership structure 

analysis 3-E2026

www.huss-mediasales.de� 6



20	  Size of the business entity: 21   Job characteristics: position within company

50 to 99 

employees

1 to 49 

employees

100 to 199 

employees

200 to 499 

employees

500 or more  

employees

no data

1 % 214 copies

45 %  

4,714 copies

17 % 

1,821 copies

11 % 

1,179 copies

15 %  

1,607 copies

11 %  

1,179 copies

22	  Education/training: School leaving certiĮcate 

Copies actually distributed� 10,714 copies

Copies  
actually  

distributed:

10.714 copies

www.huss-mediasales.de� 7

Copies actually distributed� 10,714 copies

23 Age: Information not collected

24 Community size classes: Information not collected, as irrelevant 
for the assessment of this magazine as an 

advertising medium.

For a summary of the data collection method, please see page 5.

Owners, managing directors, 

authorised signatories
29 % 3,107 copies

Logistics managers 17 % 1,821 copies

Fleet, dispatch, warehouse managers 27 % 2,893 copies

Executives , divisional managers 11  % 1,179 copies

Commercial and technical employees 14  % 1,500 copies

Others   1  % 107 copies

No data   1  % 107 copies

Lower secondary school 11 % 1,179 copies

High school 35 % 3,750 copies

Technical / business school 11 % 1,179 copies

Abitur 12 % 1,285 copies

University 30 % 3,214 copies

No data   1  % 107 copies



1	� Circulation: 

Copies printed	 11,000 

(Publisher information)

2	� Magazine size:  

210 mm wide x 297 mm long, A4

	� Type area:  

185 mm wide x 270 mm long

3	� Printing and binding process, print documents:  

Contents: Web offset (Euro scale), cover: Sheet offset (Euro scale) 
Stapled

�Digital advertisements – print documents 

Data format: Please send your print document as a PDF Įle  
(maximum pdf 1.3). We recommend the internaƟonal standard PDF/X-1a. 
Colour space: PrinƟng is done in accordance with the Euro scale in  
process standard offset prinƟng, using the basic colours cyan, magenta,  
yellow and black. Other colours can only be used by prior agreement and  
will otherwise be converted to 4c at the pre-press stage. 
Profiles: For ads on the cover or in content ISOcoated_v2_300_eci.icc 

The proĮle can be downloaded at: www.eci.org. 
Proof: An accurate printed colour reproducƟon can only be guaranteed  
with an Ugra/Fogra media wedge proof. A colour proof can only serve for 
checking purposes.
Data medium: DVD	  

Data transmission up to 5 MB via e-mail to: anzeigen@logistra.de  

otherwise via FTP (on request)

Preparation of print documents on request (at cost price)	  

4	 Deadlines: See deadline and topic schedule on pages 12/13
	 Frequency of publication: 6 times per year

5	 Publishing company:	 HUSS-VERLAG GmbH
	 Company address: 	� Joseph-Dollinger-Bogen 5, 80807 Munich, Germany
	 Postal address:	 80912 Munich, Germany
	 Internet:	 www.logistra.de

	 Ad scheduling: 	 Phone +49 89 32391-263, Fax: -163
		  E-mail: anzeigen@logistra.de
6	� Conditions of payment:  

2 % discount for payment within 5 days, or net payment within 14 days  
without discount.	

	 Bank details:

	� Deutsche Bank, Munich, account no. 0 213 132 00, bank code 700 700 10 

SWIFT CODE: DEUTDEMMXXX 

IBAN: DE45 7007 0010 0021 3132 00 

BIC: DEUTDEMMXXX

7	� Advertising formats (in type area) and rates 

Rates do not include VAT.

	  Size	  Width x length (in mm) 			         4c
		  Vertical	 Standard	 Horizontal

	 1/1 page 	 185 x 270			    €5,180

	 Junior page 	 137 x 185			   €3,580

	 1/2 page	  90 x 270		        185 x 128	 €3,180

	 1/3 page	  58 x 270	                                 185 x   85	 €2,180

	 1/4 page	  43 x 270	 90 x 128                 185 x   62	 €1,880

	 1/8 page	  43 x 128	 90 x   62                 185 x   30	 €1,080

Other formats available on request

Advertising rate list no. 38,  

valid from 1 January 2026 P2026

www.huss-mediasales.de� 8
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8	 Surcharges:

8.1	 Colour surcharges: 

	 Special colours on request

8.2	 PreferenƟal placements:
	 Image on cover page		  €6,800 

	 4th cover page (4c) 		  €5,880

	 2nd and 3rd cover page (4c) each		  €5,580 

	 1/3 page (4c) next to editorial		  €2,280 	     

	� 1/2 page (4c) verƟcal next to table of contents		  €3,280  
Island ads (surrounded by editorial content on 4 sides) €8.50 per mm 

Other binding placement rules from 1/2 page  
and larger: 10% surcharge on basic rate in each case

8.3	 Format surcharges: - 

9	 SecƟon ads: 
	 Number of columns: 4, column width: 43 mm 

	 • Job vacancies: 	 €3.80 per mm and column 

	 • Job requests:	 €2.00 per mm and column		
	 • Purchases/Sales/Miscellaneous:	 €3.80 per mm and column 

	 Box number fee:	 €15.00

10	� Special forms of adverƟsing: 
Rates and surcharges for special forms of adverƟsing available on request

11	 Discounts: When booking within one year

	

Frequency discount QuanƟty discount

   3 adverƟsements    3 % 2 pages 5 %   

   6 adverƟsements    5 % 4 pages 10 % 

   8 adverƟsements    8 % 6 pages 15 %

 10 adverƟsements  10 % 8 pages 20 %

12	 CombinaƟons: LOGISTRA and VISION TRANSPORT

13	 Bound inserts*:

2 pages

4 pages

Required delivery amount:

€4,380

€6,380

11,300 copies

14	 Inserts*: Not discountable
	 Loosely inserted, maximum size 200 x 280 mm
	 Rates up to 25 g total weight:	 €240 per thousand copies
	 26 to 50 g total weight:	 €360 per thousand copies 

	 ParƟal inserts (opƟonally by postal zone) 
	 Required delivery amount:	 11,300 copies 

	 Before accepƟng and conĮrming the order we require a binding sample  
	 or, if need be, a dummy showing sizes and weights.

15	� Glued-on adverƟsing material (postcards, CDs/DVDs, booklets)  
mechanically glued*:

	 Glueing fee up to 25 g:	 €100 per thousand copies
	 Glueing fee from 26 to 50 g:	 €150 per thousand copies 

	 (Glueing fee not discountable)
 	 Required delivery amount:	 11,300 copies 

	� Higher weights and other forms of adverƟsing as well as samples are available 
on request. Glued-on adverƟsing material only in combinaƟon with a supporƟng 
adverƟsement

16	 Delivery address for items 13 – 15:

	� Dierichs Druck + Media GmbH & Co. KG
	 Frankfurter Straße 168, 34121 Kassel, Germany
	 Phone: +49 561 60280-171
	 Delivery informaƟon: For LOGISTRA issue no. xx/2026
	 Delivery deadline: Up to 5 days aŌer the adverƟsing deadline
	 *�For further informaƟon and technical data please see informaƟon sheet  

“Bound inserts, inserts, glued-on adverƟsing material” on pages 14/15
� Rates do not include VAT.

More than 3 million direct markeƟng addresses from 5,000 
industries make your adverƟsing campaign a success.
www.huss-adressen.de  ConsulƟng: +49 89 32391-319 



Rates do not include VAT.  Formats: width x length   * plus 3 mm trim on each outer edge 

Formats and rates
Supplement to rate list no. 38,  

valid from 1 January 2026 P2026

1/1 page

185 x 270 mm

  210 x 297 mm*

€5,180

In type area

In bleed

4c rate

In type area

In bleed

4c rate

1/2 page verƟcal
 90 x 270 mm

   103 x 297 mm*

€3,180

1/2 page horizontal

185 x 128 mm

 210 x 144 mm*

€3,180

1/3 page verƟcal
 58 x 270 mm

    71 x 297 mm*

€2,180

1/3 page horizontal

185 x 85 mm

  210 x 98 mm*

€2,180

Junior page

137 x 185 mm

 150 x 198 mm*

€3,580

1/8 page standard

90 x 62 mm

–

€1,080

1/8 page verƟcal
43 x 128 mm

–

€1,080

1/8 page horizontal

185 x 30 mm

–

€1,080

1/4 page horizontal

185 x 62 mm

 210 x 75 mm*

€1,880

1/4 page verƟcal
 43 x 270 mm

     56 x 297 mm*

€1,880

1/4 page standard

 90 x 128 mm

 103 x 144 mm*

€1,880

www.huss-mediasales.de� 10



Internet Guide
2026

LOGISTRA Internet Guide 2026

Company portraits and summary of services of important logistics providers –  

both print and online!

20th edition 2026/2027
Brief description: 	� Providers of products and services in the fields of warehouse 

logistics and vehicle fleets present their companies to 
warehouse, dispatch and fleet managers – clearly sorted 
alphabetically by topic.

		�  Reach out to your target group in printed form with this 
magazine within a magazine in LOGISTRA and as an insert  
in the journal “Transport”: 29,000 copies in total.

		�  In addition, your company portrait at: www.logistra.de/ 

internetguide provides you with an ideal opportunity to expand 
your customer base.

Target group: 	� Warehouse and dispatch managers as well as fleet operators 
and managers in a range of industrial and commercial  
enterprises and forwarding companies

Copies printed: 	 29,000 copies
Size: 	 A4, 210 mm x 297 mm

Date of publication: 	 15 June 2026 as magazine in magazine in LOGISTRA 5-6/2026      	
		  and on 26 June 2026 as an insert in Transport 12/2026
Advertising deadline: 	 4 May 2026

Service provided: 	� Print entry in the LOGISTRA Internet Guide including one year 
online at www.logistra.de/internetguide with link

Duration: 	 One year
Rate: 	 €670 per entry

Rates do not include VAT.
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19. Auflage 2025 / 2026

Kühles kommt per Cargobike

DACHSER  Mit sensorüberwachter Kühltechnik und 

 innovativer Radlogistik will man neue Standards in 

emissionsfreier City-Food-Logistik setzen. Ein Testlauf 

soll zeigen, ob sich Frigofracht per Lastenrad rechnet.

Der Kemptener Logistiker 

 Dachser hat im Zuge der Eröff-

nung des neuen XXL-Radlogistik-

hubs in München ein Pilotprojekt 

in der Innenstadt gestartet, bei 

dem Lebensmittel per Lastenrad 

und speziellen Transportbehäl-

tern gekühlt geliefert werden. Der 

Pilot soll Erkenntnisse liefern, wie 

die emissionsfreie Innenstadtbe-

lieferung mit Frigofracht funk-

tioniert. Gemeinsam mit dem 

Partner B4B Logistics sowie den 

Unternehmen Denso mit deren 

Marke Greenzen Solutions und 

MBM testet man seit Ende Juni 

zwei Technologien in der Münch-

ner City, um gekühlte Sendungen 

flexibel, leise und emissionsfrei 

per Lastenrad zuzustellen.

Impulse von Kunden

Knapp 140 Aufträge mit 6,4 

Tonnen Gewicht wurden bereits 

ausgeführt, zwei Touren pro Tag  

à 17 Kilometer sind möglich, wei-

tere Optimierungen im Gange, 

wie Stefan  Behrendt, Managing 

Director Food Logistics bei Dach-

ser, berichtet. Für den Start stehe 

die Wirtschaftlichkeit weniger im 

Fokus, sondern die Machbarkeit, 

betonte er. Impulse kämen so-

wohl von Kunden, die emissions-

freie Lieferlösungen wünschten, 

wie vom Klimaschutzreglement 

der EU. Münchens Oberbürger-

meister Dieter Reiter begrüßte 

den Vorstoß als potenzielle Ver-

kehrsentlastung und sieht im 

Lebensmittelbereich, etwa bei 

Metzgereien ein plausibles Sze-

nario. Er wolle sich bei Innungen 

und Verbänden dafür einsetzen, 

versicherte der SPD-Politiker. 

Zum Einsatz kommt dabei ein 

Lastenrad mit einem isolierten, 

Container (0,8-1,4 m³) und bat-

teriebetriebenem Kühlaggregat 

von Greenzen Solutions mit ei-

ner Nutzlast von 190 Kilogramm. 

Diese aktive Kühllösung ist für 

eine verlässliche Belieferung mit 

Sensoren und Konnektivitäts-

modul ausgestattet, sodass eine 

Verfolgung und Dokumentation 

per Echtzeitdaten realisierbar ist. 

Das im Mietkonzept vertriebene 

Modell namens Last Mile  Climate 

Control Cube (LMCC, bisher 2-7°, 

bald auch 2-25°) verfügt über 

einen tauschbaren Akku, um 

mehrere Umläufe darzustellen. 

Zudem wird ein Anhänger mit 

einem Aufbau von MBM genutzt, 

der über eine passive Kühlung 

mittels Kühlakkus und Ventila-

toren verfügt. Der Anhänger fasst 

eine Europalette mit bis zu 400 

Kilogramm Gewicht und erwei-

tert das Spektrum auf gebündelte 

Kühlfracht respektive Stückgut.

Für die Zustellung in der In-

nenstadt per Lastenrad werden 

die Sendungen zunächst von der 

Niederlassung in Neufahrn zum 

neuen Radlogistik-Hub an der Pa-

ketposthalle in der Wilhelm-Ha-

le-Straße gebracht. Darunter sind 

verschiedenste Lebensmittel, wie 

Molkerei-, Fleisch- und Wurstwa-

ren. Am Radlogistik-Hub steht 

ein großer, gekühlter Container 

bereit, um die Sendungen zwi-

schenzulagern. Je nach geplan-

ter Tour wird dann die Ware auf 

Lastenrad und Anhänger verla-

den, um dann einen oder gleich 

mehrere Empfänger anzufahren. 

Kühlkette geschlossen

Beliefert werden etwa Hotels, 

Bars, Restaurants, Kioske, Super-

märkte und Feinkostgeschäfte. 

Pro Tag sind während des Pilot-

projekts zwei Touren geplant. 

Entscheidend für die hohen 

Qualitäts- und Sicherheitsstan-

dards in der Lebensmittellogistik 

ist, dass während des gesamten 

Transportprozesses die Kühl-

kette nie unterbrochen wird.

Dachser verweist auf seine 

langjährige Erfahrung bei der 

emissionsfreien Innenstadtbelie-

ferung. Unter dem Label „Dachser 

Emission-free Delivery“ wendet 

man das Konzept in mittlerweile 

19 europäischen Großstädten an, 

bis Ende 2025 sollen sechs weite-

re folgen. Je nach lokalen Gege-

benheiten kommen hier E-Lkw, 

E-Transporter und Lastenräder 

zum Einsatz. Für das Konzept und 

die Pilotumsetzung in Stuttgart 

erhielt das Unternehmen 2018 

den Preis für Nachhaltige Urbane 

Logistik des deutschen Bundes-

umweltministeriums und des 

Bundesumweltamtes. 

Kooperation mit B4B

Auch in München definierten 

die Kemptener bereits im Jahr 

2022 eine Lieferzone, in der un-

gekühlte Stückgutsendungen 

ausschließlich mit E-Lkw und 

Lastenrad zugestellt werden. 

Hier arbeitet der Logistiker mit 

dem Partner B4B Logistics zusam-

men, der auch bei dem neuen 

Pilotprojekt für die emissions-

freie Zustellung gekühlter Wa-

ren, insbesondere Lebensmittel, 

in der Münchner Innenstadt mit 

an Bord ist. Mit den Zulieferern 

und Tech-Unternehmen Denso 

sowie MBM habe man zudem 

Technologiepartner gefunden für 

das ambitionierte Projekt. Un-

terstützt wird der Pilot zudem 

durch das Mobilitätsreferat der 

Landeshauptstadt München mit 

dem neuen Radlogistik-Hub an 

der alten Paketposthalle, der ei-

nen idealen Ausgangspunkt für 

die innerstädtische Zustellung 

bietet, wie der Logistiker lobt.

„Aktuell gibt es kaum techni-

sche Lösungen im Kühlbereich für 

Lastenräder, die im Logistikalltag 

erprobt sind und den qualitativen 

und wirtschaftlichen Anforde-

rungen entsprechen,“ erläutert 

Wolfram Kölzow, Operations 

Manager beim Dachser Logistik-

zentrum München Food Logistics 

in Neufahrn. Entsprechend wol-

le man nun in den kommenden 

Wochen Erkenntnisse generie-

ren, wie ein zuverlässiges Set-up 

aussieht. Das Radlogistik-Hub ist 

dabei ein wichtiger Baustein, so 

Kölzow weiter.

„Lastenräder können eine sehr 

sinnvolle Ergänzung im städti-

schen Lieferverkehr sein. Sie sind 

flexibel einsetzbar, fahren leise 

und emissionsfrei und leisten 

damit einen wichtigen Beitrag 

für eine zukunftsfähige Innen-

stadtbelieferung“, sagt Stefan 

Behrendt. Er sieht gerade auch 

bei temperaturgeführten Lie-

ferungen auf der letzten Meile 

großes Potenzial, auch wenn ihr 

Einsatz aktuell noch an bestimm-

te Voraussetzungen und Gege-

benheiten geknüpft ist: kurze 

Strecken, hohe Lieferdichte und 

geeignete Infrastruktur wie die 

Kombination mit Mikrodepots, 

nennt Behrendt zuvorderst. 

Blaupause für alle

Die Erfahrungen aus dem Pilot-

projekt hofft man perspektivisch 

auf das europäische Food Logis-

tics Netz übertragen zu können. 

Bereits seit zehn Jahren setzt das 

Unternehmen emissionsfreie Lie-

ferfahrzeuge ein. Die Fahrzeug-

flotte mit alternativen Antrieben 

wird im Nah- und Langstrecken-

bereich stetig weiter ausgebaut. 

Mittlerweile sind über 130 Null-

Emissions-Fahrzeuge für den 

Warentransport für den Logisti-

ker in Europa unterwegs. jr

Digitalisierung

Digitales Tool: DP World 

erfasst CO2-Daten  

präzise.  
Seite 4

Umwelt und Verkehr

Daimler Truck geht mit dem 

eActros 600 in den Regel-

betrieb – erstmals über 

 Ländergrenzen  

hinweg. 
Seite 7

Fliegl MegaRunner

Lang, hoch und durchdacht: 

Wir haben die X-tra Long-

Variante genau unter die 

Lupe genommen.

 
Seite 9

Fahrzeugwäsche 

Mobile Anlagen machen 

sauber – unabhängig  

von Wasser- und Strom-

anschluss. 

 
Seite 12

Transporter

Wie Stellantis die 

 Spezialisierung  

forciert. Seite 13

Temperaturgeführt

Mit Ecooltec ist Heißes 

und Kaltes wohltemperiert 

unterwegs. 

 
Seite 14

Speditionssoftware

Korrekte Daten sind  

immer besser als 

 Bauchgefühl.  Seite 15
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DIE ZEITUNG FÜR DEN GÜTERVERKEHR

Themen in  

 dieser Ausgabe

Güterverkehr unter Strom

EXPERTENBERICHT  Bis 2030 sollen weit mehr Lkw elektrisch fahren, wofür es einen Ausbau der Lade-

infrastruktur und förderlichen Rahmen braucht, so das Fazit. Nun ist das  Bundesverkehrsministerium am Zug.

Nach fünf Wochen intensiver Ar-

beit hat das vom Bundesministeri-

um für Verkehr (BMV) einberufene 

Expertenforum klimafreundliche 

Mobilität und Infrastruktur (EKMI) 

seinen Abschlussbericht vorge-

legt. Das Gremium war im Juni auf 

Initiative von Bundesverkehrsmi-

nister Patrick Schnieder gegrün-

det worden. Ziel sei es gewesen, 

konkrete Handlungsempfehlun-

gen für den Beitrag des Verkehrs-

sektors zum Klimaschutzpro-

gramm der Bundesregierung zu 

entwickeln, teilt das Ministerium 

mit. Die Bundesregierung ist ver-

pflichtet, bis spätestens März 2026 

ein neues Klimaschutzprogramm 

vorzulegen. 

In seinem Bericht schlagen die 

27 Fachleute aus Wissenschaft 

und Praxis, die dem Forum ange-

hören, vor, bis 2030 rund ein Drit-

tel der Fahrleistung im schweren 

Güterverkehr elektrisch oder mit-

hilfe strombasierter Kraftstoffe 

zu erbringen. Dazu empfiehlt es 

gezielte Förderprogramme für 

emissionsfreie Nutzfahrzeuge, 

Ladeinfrastruktur und alterna-

tive Kraftstoffe, mit besonderem 

Fokus auf kleine und mittlere Un-

ternehmen.

Mautbefreiung bis 2032

Zudem sollen Investitionen 

durch eine Verlängerung der 

Mautbefreiung bis 2032 abge-

sichert werden. Umstritten ist 

im Forum die Frage, ob auch mit 

erneuerbaren Kraftstoffen be-

triebene Lkw davon profitieren 

sollten. Ein Teil der Mitglieder 

lehnt dies aus Gründen der 

Nachweisbarkeit ab, wäh-

rend andere eine techno-

logieoffene Gestaltung 

fordern. 

Ein weiterer Streit-

punkt betrifft die 

Verwendung der 

Einnahmen aus der 

CO2-basierten Lkw-

Maut. Während ei-

nige Mitglieder eine 

zweckgebundene 

Rückführung in den Straßen-

güterverkehr fordern, plädieren 

andere für eine stärkere Unter-

stützung des Schienen- und Was-

serstraßenverkehrs. Ein Konsens 

konnte hierzu im EKMI nicht er-

zielt werden.

Unumstritten ist hingegen, 

dass ein zügiger Ausbau öffent-

licher Ladepunkte und Was-

serstofftankstellen entlang der 

Fernstraßen essenziell ist. Auch 

eine Strompreisentlastung für 

Transportunternehmen schlägt 

das Gremium vor. Technisch 

sieht das Forum Anpassungsbe-

darf im europäischen Regelwerk, 

etwa bei Gewichtsvorgaben für 

batterieelektrische Lkw und bei 

der Einführung eines E-Kennzei-

chens.

Aus sozialer Sicht warnt das 

EKMI vor einer Benachteiligung 

kleiner Betriebe im Wettbewerb 

und fordert ruhezeitenkonforme 

Ladeinfrastruktur. Der Straßen-

güterverkehr bleibe zudem 

essenziell für die Versor-

gungssicherheit – auch 

in Krisenzeiten. ha

Ladeinfrastruktur 

für den E-Lkw – ein 

zentrales Element 

der Dekarbonisie-

rungsstrategie im 

Schwerlastverkehr.

TRAILER-CHECK

30 JAHRE BFS. 

100 JAHRE MOBILITÄT. 

IHR PARTNER MIT

TRADITION UND ZUKUNFT!

Drive the Future.

www.bfs.tv

WIR BEWEGEN 

DIE ZUKUNFT!

Drive the Future.

www.bfs.tv
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LER TRUCK AG

Großer Bahnhof für kleine Laster: Mit 

Münchens Oberbürgermeister Dieter Reiter 

(r.), Mobilitätsreferent Georg Dunkel (2.v.l.) 

sowie Peter Blösl (3.v.l., B4B Logistics) launchte 

Dachser die Kühllogistik per Cargobike.
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LEISTUNGSPROFIL

Mit PSI Logistics erfolgreich die Digitalisierung meistern!

Seit über 50 Jahren befassen wir uns intensiv mit 

der Entwicklung umfassender Softwaresysteme für 

transparente Materialflüsse und effizientes Logistik-

Management. Die Schwerpunkte unserer Softwareprodukte 

liegen in der Optimierung des Ressourceneinsatzes und 

der Steigerung von Qualität und Wirtschaftlichkeit. Der 

Technologietransfer und Rückhalt eines börsennotierten 

Konzerns mit Standorten rund um den Globus bietet 

unseren Kunden nicht nur Investitionssicherheit, sondern 

auch einen hohen Qualitätsstandard und eine umfassende 

IT-Sicherheit. So ist das PSI-eigene Qualitätsmanagement-

verfahren nach ISO 9001 und der sichere Umgang mit Daten 

und Informationen nach ISO 27001 zertifiziert.

Unser Angebot reicht vom Warehouse Management System 

(PSIwms) über ein Transport Management System (PSItms) 

sowie Software für Supply Chain Network Design (PSIglobal) 

bis hin zu Softwarelösungen für die Gepäckabfertigung 

an Flughäfen (PSIairport). Wir realisieren IT-Vorhaben 

in der Logistik schnell, flexibel und effizient, in jeder 

Größenordnung – branchenübergreifend, national und 

international auf höchstem technologischen Niveau.

Als Innovationstreiber und Technologieführer arbeiten 

wir zudem eng mit führenden Partnern aus Wissenschaft, 

Forschung und Industrie zusammen, um gemeinsam zu 

erkennen, welche Anforderungen unsere Systeme zukünftig 

erfüllen müssen. Das Ergebnis sind kontinuierliche 

Produktreleases, aus denen innovative und benutzer-

freundliche Softwareprodukte auf dem neuesten Stand der 

Technik, vorbereitet auf die Anforderungen der Digitali-

sierung, hervorgehen. Mit unseren Softwareprodukten 

garantieren wir unseren Kunden höchste Wettbewerbs-

fähigkeit, Investitionssicherheit und technologische 

Unabhängigkeit.

PSI Software SE | Business Unit Logistics

Dircksenstraße 42-44  |  10178 Berlin

Tel. +49 (0)30 2801 2850

info@psilogistics.com  |  www.psi.de

Logistik-Software und IT

www.psilogistics.com

LEISTUNGSPROFIL

Supply Chain Excellence

Die proLogistik Group ist Ihr All-In-One-Anbieter für 

Warehouse, Transportation, Hardware und Consulting. 

Wir entwickeln Hard- und Softwarelösungen für die 

Supply Chain – optimal miteinander verzahnt und in allen 

Geschäftsfeldern.

Produkte & Lösungen

Warehouse Management System: Das Warehouse 

Management System pLG WMS der proLogistik Group sorgt 

für eine effiziente Digitalisierung der Lagerverwaltung. Es 

lässt sich über Interfaces problemlos an alle marktgängigen 

Warenwirtschaftssysteme anbinden. Auch als Cloud-SaaS 

verfügbar. Die proLogistik Group ist einer der wenigen 

Anbieter, der eine direkte Anbindung für Autostore-Lager 

bereitstellt. Mit dem Modul pLG Automation lassen sich 

außerdem verschiedene Automatisierungslösungen wie 

FTS, AKL uvm. an Ihr WMS anbinden.

Transport Management System: Das umfangreiche Trans-

port Management System pLG TMS steuert den gesamten 

Transportprozess von der ersten bis zur letzten Meile. 

Unsere Software unterstützt alle notwendigen Transport-

funktionen vom Auftragsmanagement über die Transport-

planung und -disposition bis hin zur Transportabwicklung 

und Abrechnung sowie Gutschriftenerstellung. Weitere 

Lösungen wie Dock & Yardmanagement, Tourenplanung, 

Avisierung, Telematik und Streckenoptimierung sorgen für 

geringere Kosten und mehr Nachhaltigkeit. 

Cloud-Lösung pLG Platform: Die Cloud-basierte pLG Plat-

form vernetzt sämtliche Prozesse von der Warenwirtschaft 

und dem Lager bis zum Transport inklusive Business Intel-

ligence.

Hardware „Made in Germany“: Außerdem entwickelt und 

fertigt die proLogistik Group industrielle Hardware „Made 

in Germany“. Hochwertige (Edelstahl-)Industrie-PCs für 

unterschiedliche Anforderungen, Barcode Scanner, Pick by 

Voice/Vision, mobile Arbeitsstationen, Ladeschränke, Labe-

ling/Etiketten, Hardware as a Service (HaaS).

PROLOGISTIK GROUP

Fallgatter 1  |  44369 Dortmund

Tel.  +49 (0)231 5194 0  |  Fax  +49 (0)231 5194 94

info@proLogistik.com  |  www.proLogistik.com

Logistik-Software und IT

www.proLogistik.com

DAS DEUTSCHE LOGISTIKMAGAZIN

ć

Offiziers messer

+

DAS DEUTSCHE LOGISTIKMAGAZIN

DAS DEUTSCHE LOGISTIKMAGAZIN

5-6

Messebericht transport 
logistic 2025  S. 16

Märkte + Trends

E-Mobilität: Der neue 
Mercedes-Benz eArocs  S. 38

Test + Technik

Transportmanagement 
mit SAP S. 48

Praxiswissen

Transparenz im 
temperaturgeführten 

Transport

Kühlkettenmanagement mit Schmitz Cargobull  S. 12

Das Praxismagazin für Nfz-Fuhrpark und Lagerlogistik

Mai /Juni 2025
37. Jahrgang

HUSS-VERLAG GmbH · 80912 München      B 7720 F        

www.logistra.de

Firmenporträts und Leistungsübersicht wichtiger Logistik-Anbieter

INTERNET-GUIDE

19. Auflage 2025 / 2026

www.logistra.de/internetguide 

 Alle Firmen auch unter

Print  
and internet 

entry



Deadline and 

topic schedule T2026

 

Issue Warehouse & Dispatch Fleets Supplements Events/Trade fairs

1/2
AD: 2 February

PD: 2 March

• LogiMAT 2026 preliminary report 

• Logistics IT
• AI in the warehouse
• Automation
• Ground conveyors

• Load securing
• Temperature-controlled  
   transportation
• City logistics

LogiMAT India, Mumbai,  
5 – 7 February 

LogiMAT, Stuttgart,  
24 – 26 March

3/4
AD: 16 March
PD: 14 April

• LogiMAT 2026 follow-up report

• Materials handling and warehouse 

   technology
• Picking systems

• Van and delivery vehicles
• Washing systems
• Electric mobility

Deutscher Materialfluss-Kongress, Dortmund, 
15 – 16 April
Tag der Logistik, 16 April
HANNOVER MESSE, Hanover, 20 – 24 April
LogiMAT China, Shenzhen, 22 – 24 April
interpack, Dusseldorf, 07 – 13 May

5/6
AD: 18 May

PD: 15 June

• Start of the reader’s choice:

   LOGISTRA best practice 2026
• Logistics IT
• Sustainability

• Start of the reader’s choice:

   LOGISTRA best practice 2026
• Telematics/navigation
• Transport management  
   soŌware
• Tyre and breakdown services

Internet Guide

VISION TRANSPORT

EUROBIKE, Frankfurt, 24 – 27 June 

ADAC Truck-Grand-Prix,  

Nurburgring, 10 – 12 July

7/8
AD: 27 July
PD: 24 August

• Packaging and dispatch
• Warehouse technology
• Industrial gates and ramps

• �IAA TRANSPORTATION 2026  

preliminary report

• Cargo bikes
• Alternative drive types
• E-trucks and vans

IAA TRANSPORTATION, Hanover,  
15 – 20 September with International Cargo-
bike of the Year Award (CABOTY)

www.huss-mediasales.de� 12

Firmenporträts und Leistungsübersicht wichtiger Logistik-Anbieter

INTERNET-GUIDE

19. Auflage 2025 / 2026

www.logistra.de/internetguide 

 Alle Firmen auch unter

20. Auflage 2026 / 2027

SonderausgabeHUSS-VERLAG GmbH · 80807 München Sonderausgabe
www.transport.de

 Fuhrpark
    Fahrer

 Technik



9/10
AD: 7 September
PD: 5 October

• BVL Supply Chain CX 2026 

   preliminary report

• Storage facility
• Customs & export
• Logistics IT

• Winner of the  

   CABOTY 2026

• Electromobility
• Distribution trucks
• Commercial vehicle tires

BVL Supply Chain CX 2026, Berlin, 
21. – 23. October

11/12
AD: 19 October
PD: 16 Novem-

ber

• LOGISTRA best practice 2026:  
   The winners

• Food logistics
• Logistics services
• Warehouse management

• LOGISTRA best practice 2026:  
   The winners

• Autonomous driving
• Car washes
• Fuels/fuel cards 

 

wall calendar

Constant topics

• Packaging, loading, shipping
• Containers and pallets
• �Warehouse equipment and ma-

nagement 
• �Logistics software (warehouse, 

shipping, export)

Constant topics

• �Test and driving reports of distribu-
tion truck, transporters and delivery 
vans

• �Presentation of new light and heavy 
commercial vehicles

• �Presentation of new trailers, bodies 
and semi-trailers

• Transport management systems
• �Operation fluids (antifreeze, adblue, 

lubricants, diesel, natural gas)

www.huss-mediasales.de� 13

AD = advertising deadline  PD = publication date  �
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13	 Bound inserts:

	 �Before accepƟng and conĮrming the order we require a binding sample or, 
if need be, a dummy showing sizes and weights by the adverƟsing deadline 
of each issue at the latest. Bound inserts may only adverƟse for the sales 
campaigns of advertisers. Please design your sample in accordance with postal 
regulaƟons so that it cannot be mistaken for editorial material. 

	 ��Placement depends on the technical possibiliƟes.

	 Formats:

	 1 sheet �(= 2 pages + Ňap min. 10 cm wide)  
untrimmed 213 mm wide x 307 mm long

	 2 sheets (= 4 pages) untrimmed 426 mm wide x 307 mm long
	 3 sheets (= 6 pages) untrimmed 614 mm wide x 307 mm long

	

	 Technical speciĮcations: 
	 �Bound inserts must be delivered untrimmed; mulƟple-sheet bound inserts must be 

delivered pre-folded. The head must be closed.
	 �The front page of the bound insert must be marked accordingly.  

Bound inserts must be designed in such a way that  
no addiƟonal preparaƟon and processing is necessary. Any complicaƟons and 
addiƟonal folding or glueing work will be separately charged.

Rates:
2 pages
4 pages
Required delivery amount:

€4,380
€6,380
11,300 copies

	 Delivery date: �Up to 5 days aŌer the adverƟsing deadline.
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Bound inserts, inserts,  
glued-on advertising material

Supplement to price list no. 38, valid from 1 January 2026P2026
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14	 Inserts:

	 �Before accepting and confirming the order we require a binding sample showing 
sizes and weights by the copy deadline of each issue at the latest. Inserts may 
only advertise for the sales campaigns of advertisers. Please design your sample 
in accordance with postal regulations so that it cannot be mistaken for editorial 
material. The placement of inserts depends on the technical possibilities.

	 Technical data:

	 �Inserts will be inserted loosely.  
Maximum size: 200 x 280 mm  
Inserts must be designed so that no additional processing is necessary.  
Any complications and additional work (e.g. folding) will be charged separately.

	 �Inserts printed on any material other than paper can only be accepted upon 
presentation of a binding sample and with the prior agreement of the publisher 
and the post office.

	 Rates for inserts:

	 Up to 25 g total weight 	 €240 per thousand copies
	 26 to 50 g total weight 	 €360 per thousand copies
	 Higher weights on request
	 Partial insert surcharge per postal zone split	 €50
	 Partial inserts (by postal zone) on request.	
	 Inserts are not discountable. 

	 Circulation charged: 	 11,000 copies 	 	 	
	 Required delivery amount:	 11,300 copies

	 Delivery date:	 �Up to 5 days after the  
advertising deadline. 

15	 �Glued-on advertising material, postcards (CD/DVDs, booklets)  

mechanically glued:

	� Before accepting and confirming the order we require a sample of the adver-
tisement (layout sample) with a glued-on postcard. Product samples can only be 
accepted upon presentation of a binding sample and with the prior agreement of 
the post office, which the publisher must obtain in advance.

	 Sizes:	  

	 The regulations for postcards are applicable.
	 Minimum size: 	 140 x 90 mm (width x length)
	 Maximum size: 	 235 x 125 mm (width x length)

	 Glueing charges: �	 Up to 25 g 	 €100 per thousand copies  
	 From 26 g to 50 g	 €150 per thousand copies

	 Any complications will be charged separately.

	 Required delivery amount: 	 11,300 copies 

	� Delivery date: �	� Up to 5 days after the advertising deadline.

Technical specifications:

For glued-on postcards  
or goods samples,  
the glued edges should be placed 
towards the gutter.

	� Postal address: 

�Dierichs Druck + Media GmbH & Co. KG
	 Frankfurter Straße 168
	 34121 Kassel, Germany
	 Phone +49 561 60280-171

	 �Delivery information:  
For LOGISTRA issue no. xx/2026
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DirecƟon of inserƟon
Glueing on the 
front page

Glueing on the 
back page
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Rates do not include VAT.
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Wall calendar
2026

Publication date: 16 November 2026, as 
an insert in LOGISTRA 
11-12/2026

Advertising deadline: 5 October 2026
Circulation: 11,000
Format: �DIN A1 (820 x 580 mm)
Advertising options:

1 field   75 x   75 mm           €450
2 fields   75 x 155 mm           €800

155 x   75 mm           €800
4 fields 155 x 155 mm           €1,500
Exclusive   800 x 155 mm 

+155 x 305 mm
          €9,400

Rates do not include VAT.

“LOGISTRA” Wall calendar 2027

Januar Februar März april Mai Juni

 1 Mo 1

 2 Di

 3 Mi

 4 Do

 5 Fr 

 6 Sa 

 7 So

 8 Mo 2

 9 Di 

 10 Mi  

 11 Do 

 12 Fr

 13 Sa 

 14 So

 15 Mo 3

 16 Di 

 17 Mi 

 18 Do 

 19 Fr

 20 Sa 

 21 So

 22 Mo 4

 23 Di

 24 Mi

 25 Do

 26 Fr

 27 Sa 

 28 So

 29 Mo 5

 30 Di

 31 Mi

 Hl. Drei Könige

Neujahr

Juli august septeMber OktOber nOveMber DezeMber

Nikolaus

2025
 1 Do

 2 Fr

 3 Sa 

 4 So

 5 Mo 6

 6 Di 

 7 Mi

 8 Do

 9 Fr

 10 Sa

 11 So

 12 Mo 7

 13 Di 

 14 Mi

 15 Do
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 17 Sa

 18 So

 19 Mo 8
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 13 Sa 

 14 So

 15 Mo 16

 16 Di

 17 Mi

 18 Do

 19 Fr

 20 Sa 

 21 So

 22 Mo 17

 23 Di

 24 Mi

 25 Do

 26 Fr

 27 Sa 

 28 So

 29 Mo 18
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 6 Mo 19
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 20 Mo 21
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 30 Do
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31  Di

Christi Himmelfahrt

Pfingstsonntag

Pfingstmontag

Tag der Arbeit

Muttertag

Mariä Himmelfahrt

Weltkindertag

Allerheiligen

1. Weihnachtstag

2. Weihnachtstag

Silvester

3. Advent

Heiligabend

4. Advent

2. Advent

1. Advent

Reformationstag

Buß- und Bettag

Ende der Sommerzeit

Rosenmontag

Karfreitag

Ostersonntag / Beginn der Sommerzeit

Ostermontag

Fronleichnam

Tag der Dt. Einheit

logiMat

logiMat

logiMat

Deutscher Materialfluss-kongress

CabOtY

CabOtY

CabOtY

tag der logistik

FaCHpaCk

FaCHpaCk

FaCHpaCk

iaa transpOrtatiOn

iaa transpOrtatiOn

iaa transpOrtatiOn

iaa transpOrtatiOn

iaa transpOrtatiOn

iaa transpOrtatiOn

Deutscher logistik-kongress

Deutscher logistik-kongress

Deutscher logistik-kongress

vermittelt Wissen aus der Praxis für die Praxis. LOGISTRA.de

1/2

3/4

5/6

7/8 9/10

11/12

HannOver Messe

HannOver Messe

HannOver Messe

HannOver Messe

HannOver Messe

eurobike

eurobike

eurobike

eurobike

eurobike

Fastnacht

Aschermittwoch / Valentinstag

Int. Frauentag

aDaC truck-grand prix

aDaC truck-grand prix

aDaC truck-grand prix

Deutscher Materialfluss-kongress 2027

155x155mm

155x75mm

75x75 

mm

75x155 

mm
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Now digitally 
readable in 
11 languages
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Drivers’ Almanac 

Drivers’ app
2026

Drivers’ Almanac 2027

Tried and tested for 50 years – new regulations and useful facts  
for drivers about vehicles and transportation

51th ediƟon 2027
This handbook helps companies to comply with their statutory reporƟng 
requirement and is an important planning tool for every driver. The Drivers’ 
Almanac focuses on topics such as: on the road, safety, load securing, legal 
sƟpulaƟons, hazardous goods, and services. It contains valuable informaƟon 
that includes driving Ɵmes, rest periods, diesel driving bans and toll rates. Its 
helpful checklists and an extensive calendar with currently applicable driving 
bans make the Drivers’ Almanac a highly pracƟcal companion. 
A driver’s card is also enclosed with the handbook so that the required proof 
of driving licence veriĮcaƟon can be provided.

Buyers, target group: 	 �Fleet managers and dispatchers responsible for 
drivers and loading personnel.

Ideal advertising space for:	� Suppliers to the commercial vehicles industry, 
highway service staƟons, Įlling staƟons.

Copies printed: 	 14,000 copies
Size, number of pages: 	 120 x 168 mm, 176 pages
Colour proĮles:	 Cover: ISOcoated_v2_eci.icc
	 	 	 Content: PSO_uncoated_iso_12647_eci.icc
Rates: 	 �1/1 page 4c: €2,980  

1/2 page 4c: €1,630
	 	 	 Title page: €4,000 (image: W 105 x L 95 mm)
	 	 	 �Cover: on request
Date of publication: 	 November 2026
Advertising deadline: 	 October 2026

Rates do not include VAT. 

Drivers’ app  
for the Drivers’ Almanac
Banner advertising partnerships 
In the Android version and new as  
a web app under fahrer-app.de, the  
drivers’ app oīers logo and banner  
distribuƟon in various categories,  
including links. Furthermore, the drivers’  
app is promoted in the publishing 
company’s print and online media. 
Rate for exclusive sponsor partnership 
available on request. 
Contact: Phone +49 89 32391-251
michaela.pech@hussverlag.de

Überprüfung der Fahrerlaubnis
mit Unterrichtung über Wissenswertes
und Neuerungen für den Fahrer

Nach § 831 BGB, § 7 StVG, § 31 StVZO, § 3 Abs. 1 BOKraft und § 130 OWiG ist zu prüfen, ob 
Personen, die zum Führen von Kfz ermächtigt sind, die erforderliche Fahrerlaubnis sowie die 
notwendigen Kenntnisse und Fertigkeiten besitzen.

Der Unternehmer muss sich davon in regelmäßigen Zeitabständen überzeugen.

Wird der Führerschein in Verwahrung genommen, sichergestellt oder beschlagnahmt, ist der 
Unternehmer unverzüglich davon zu unterrichten. Wird die Meldung unterlassen, gehen alle daraus 
entstehenden Folgen zu Lasten des Fahrers.

Führerschein eingesehen und kontrolliert, Fahrerkarte überprüft, Unterrichtsgespräch/ 
Unterweisung geführt und das Fahrer-Jahrbuch 2027 ausgehändigt:
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2027

Neue Vorschriften 
für Fahrer und 

viel Wissenswertes über 
Fahrzeuge und Verkehr

Fahrer
Jahrbuch

2027



LogiMAT Daily 2026
The official trade fair newspaper

The official trade fair newspaper “LogiMAT Daily” is published on each day of the 
trade fair and distributed to the visiting experts. It provides a summary of the 
previous day at the fair and informs readers of the current day’s programme. The 
newspaper mainly focuses on trade topics, interviews and impressions of the fair. 

The LogiMAT Daily is an up-to-date companion that no visitor to the fair should 
be without. 
www.logistra.de/logimat-daily

Target readership: 	 �Experts and decision-makers in the intralogistics 
sector, all visitors to the LogiMAT 2026

Ideal advertising space for:	 �All LogiMAT exhibitors
Total distribution: 	 24,500 copies  
	 	 (1st day: 8,000, 2nd day: 10,000, 3rd day: 6,500)
Size: 	 255 x 350 mm
Advertising deadline: 	 13 February 2026
Print documents: 	 20 February 2026
Publishing dates:	 �Daily on 24, 25 and 26 March 2026 

for the LogiMAT 2026 trade fair in Stuttgart

LogiMAT Daily
2026

Your advertisement  
will be published in all three  
trade fair issues + an online 

listing as PDF

www.huss-mediasales.de� 18

Rekordmesse mit  
Innovationsfeuerwerk

Logimat 2025  Auf der LogiMAT 2025 in Stuttgart präsentieren mehr als 1.500 
 internationale Aussteller innovative Lösungen rund um Automatisierung, Robotik und 

 Nachhaltigkeit. Megatrends wie KI und Fachkräftemangel prägen das Rahmenprogramm. 

Vom 11. bis 13. März 2025 trifft sich 
die internationale Intralogistikbranche 
wieder auf der LogiMAT in Stuttgart. Die 
Fachmesse nimmt mit über 120.000 
Quadratmeter Ausstellungs fläche erneut 
das gesamte Messegelände ein und ver-
spricht zahlreiche Weltpremieren. Unter 

dem Motto „Passion for Solutions“ prä-
sentieren mehr als 1.500 Aussteller aus 
über 80 Ländern ihre Innovationen. 
Rund 200 Unternehmen sind zum ers-
ten Mal vertreten.

Neben Global Playern der Branche 
zeigen auch mittelständische Unterneh-

men und Start-ups neueste Entwicklun-
gen zu den aktuellen Herausforderun-
gen der Branche. Die Bandbreite reicht 
von Automatisierung und Robotik über 
innovative Verpackungstechnik bis hin 
zu smarten IT-Lösungen für das Sup-
ply Chain Management. „Vor allem die 

Die offizielle Messezeitung
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Aktuelles

service

Ausstellerstimmen zur Messe 4

Gastkommentar:  
Künstliche Intelligenz 14

Im Interview: Michael Ruchty, 
Messeleiter LogiMAT Stuttgart 18

Best Practice: Neues  
Planungssystem bei Bilstein 20

Best Product: Autonomer mobiler 
Kommissionierroboter 26

Schwerpunktthema:  
Fördertechnik 28

Trendthema: Ladungssicherung 
und Verpackung 36

International News   42

Forum: Digitale Verpackung 22

Hallenplan 24

After Work / ÖPNV Stuttgart 46

Impressum 46

In der logiMAt-App 
 finden Sie weitere Infos. 
Jetzt im App Store  
und unter Google Play 
 downloaden.

Verlag:

Dienstag, 11. März 2025 · www.logimat-messe.de Ausgabe 1 / 2025

Halle 3 | Stand B01 | B03
Halle 8 | Stand C71New Bot. New Dimensions.

   Premiere: Groundbreaking solution sets new standards

   Growth-oriented intralogistics for SMEs

   Scalable software solutions for every company size

   Predictive maintenance for maximum e�ciency

SSI SCHAEFER at LogiMAT 2025

TODAY
Hall 1/ D21



Rates do not include VAT. Formats: width x length. Create print templates without trim � Print documents as PDF Įles with proĮle “ISOnewspaper26v4” only

LogiMAT Daily 2026 – advertising formats and rates

1/1 page

231 x 320 mm
€6,450
€5,200

In type area

4c rate

b/w rate

In type area

4c rate

b/w rate

1/2 page vertical
111 x 320 mm

€4,300
€3,070

1/2 page horizontal

231 x 158 mm
€4,300
€3,070

1/3 page vertical
 69 x 320 mm

€3,490
€2,230

1/3 page horizontal

231 x 106 mm
€3,490
€2,230

Junior page

170 x 230 mm
€4,300
€3,070

1/8 page standard

111 x 77 mm
€2,690
€1,430

1/8 page horizontal

231 x 37 mm
€2,690
€1,430

1/8 page vertical
 51 x 159 mm

€2,690
€1,430

1/4 page standard

111 x 158 mm
€3,150
€1,890

1/4 page horizontal

231 x 77 mm
€3,150
€1,890

1/4 page vertical
 52 x 320 mm

€3,150
€1,890
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Online advertising O2026

 
Illustrations 

(similar) 

Form of 
advertising Format (WxL) Placement

Rate/

CPM

Billboard

up to max. 980 x 300 (or 
standard 850 x 250) pixels 
+ mandatory in addition 
mobile variant up to max 
360 x 225 pixels (standard 
300 x 100 pixels)

directly 
below the 
main 
navigation

€85

Half-page 
right 

(sticky)
300 x 600 pixels

outside right 
or mobile 
content 
below

€80

Sky-
scraper 
(sticky) 

160 x 600 pixels

outside right 
or mobile 
content 
below

€75

Rectangle

300 x 250  
(up to max. 300 x 300) 
pixels

leŌ sidebar 
or mobile 
content 
above

€50

Large  
mobile 
(or half-
banner)

300 x 100  
(or 234 x 60) pixels

leŌ sidebar 
or mobile 
(partly) 
content on 
top

€30

1 Web address (URL):
www.logistra.de

2 Brief description:
The LOGISTRA website provides 
news, specialised articles, market 
summaries, image galleries and 
an up-to-date events calendar 
for the Įelds of warehousing, 
dispatch, goods distribution 
and Ňeets. The “LOGISTRA Internet Guide” 
oīers you a list of addresses of important providers sorted by key words. 

3 Target group: Warehouse and dispatch managers as well as Ňeet operators and 
managers in the Įelds of industry and commerce

4 Publishing company: HUSS-VERLAG GmbH, Postal address: 80912 Munich, 
Germany

5 Contacts: Gabriele König, Tel. +49 89 32391-261
E-Mail: gabriele.koenig@hussverlag.de
Michaela Pech, Tel. +49 89 32391-251
E-Mail: michaela.pech@hussverlag.de

6 Access control: dfp/Google AdManager

7 Traĸc: Monthly average (publisher information)
Page impressions: 36,338

Visits: 19,777

Unique users: 17,806

8 Data delivery: Seven working days before publication to:  
anzeigen@logistra.de as GIF (static or animated), JPG, 3rd-party JavaScript redi-
rect, HTML5 (via redirect only) with a max. size of 150 KB (HTML5 subload up to 
max. 500 KB). Duration per Ad Impression: 30 seconds minimum.

9 Use of external ad server: dfp/Google AdManager

10 �Types of advertising and rates: see table to the right

Rates do not include VAT.

www.huss-mediasales.de� 20
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Special forms 

of advertising O2026

Special forms of advertising LOGISTRA

The online advertorial  
(native advertising, content marketing)
An online advertorial on logistra.de gives you the opportunity to place your adverti-
sing message directly in the editorial section of Logistra using texts and images. You 
can address our readers in their familiar reading environment, generating an out-
standing level of awareness and breadth of communication within our high-quality 
target group.

Services

• �Online advertorial with a maximum of 3,500 keystrokes, images, backlinks, Įle at-
tachments, videos and lots more

• �Appears 2 times or 4 times in the LOGISTRA-NewsleƩer with an image, headline, 
teaser text and link to the advertorial

Placement

• �Teaser placed on the front page as the 2nd or 5th news with image, headline, 
teaser-text and link to the advertorial

• �Header-teaser r on top of the navigation bar with link to the advertorial

Advantages

• Exklusiveness
• �Professionelles reporting at the end of the campaign

Conditions
Duration: 2 weeks 4 weeks
Impressions: approx. 17,500 approx. 35,000

Rate: €1,690 €2,900

The native text ad  
(native advertising, lead and traĸc generation)
The text banner with image is a native form of advertising which is 
placed directly in the editorial section of our website and guarantees 
above-average aƩention and CTR.

Services

• �Text banner (approx. 350 keystrokes) with image and external link 
as required

• �Advertising format with the look and feel of an editorial article
• �Apart from image campaigns, especially suitable for generating 

leads and trafÏc

Placement

• �Placement on the home page as 6th or 9th news
• �Within each news view above or below the news text

Advantages

• Exclusiveness, since only one campaign is placed at a time 
   (no rotation) 
• �Professional reporting at end of duration with impressions, clicks 

and CTR on a weekly basis

Conditions
Duration: 2 weeks 4 weeks
Impressions: approx. 10,000 approx. 20,000 
Rate: €790 €1,490

Rates do not include VAT.
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Newsletter2026

1 LOGISTRA newsleƩer
2 Brief description: The Logistra newsleƩer reports weekly on topics concerning 

commercial vehicle Ňeets and warehouse logistics.
3 Target group: Vehicle Ňeet and warehouse managers
4 Publishing company: HUSS-VERLAG GmbH, Postal address: 80912 Munich, Germany

5 Contacts:
Logistics Gabriele König, Phone +49 89 32391-261, gabriele.koenig@hussverlag.de
Fleets Michaela Pech, Phone +49 89 32391-251, michaela.pech@hussverlag.de

6 Access control: Episerver

7 Subscribers: 2.874 (publisher information)
8 Data delivery: At least seven days before your campaign begins via e-mail to: 

anzeigen@logistra.de, GIF (not animated), JPG (max. 72 dpi), text with 350 keystrokes (in-
cluding headline and spaces) + image (max. 240 x 160 pixels), text only with 500 keystrokes 
(including headline and spaces)

9 Forms of advertising and rates (per placement):

Type of ad Size (W x H) Text Rate

Head graphic banner 310 x 90 pixels €360

Head text banner max. 165 keystro-

kes (incl. headline 
max. 40 keystrokes)

€360

Full banner 468 x 60 pixels – €330

Graphic banner up to max. 650 x 200 pixels – €360

Text banner without image 500 keystrokes €360

Text banner with image max. 240 x 160 Pixel 350 keystrokes €360

10 Frequency of publication: Weekly, every Wednesday
11 Discounts: AŌer consultation
12 Conditions of payment: 2 % discount for payment within 5 days, 

or net payment within 14 days

Bank data: Deutsche Bank, Munich; Kto.-Nr. 0 213 132 00, BLZ 700 700 10
SWIFT CODE: DEUTDEMMXXX
IBAN: DE45 7007 0010 0021 3132 00
BIC: DEUTDEMMXXX Rates do not include VAT.

Full banner

Text banner 

with image

Graphic banner

Text banner 

without image

Head banner



General Terms of Business (GTB) for advertisements, third-party inserts and online advertising
 1. An “Advertisement order” within the meaning of the following General Terms of Business is an order relating to the publication of advertisements and third-party 

inserts in a print medium or by means of online advertising for the purpose of distribution. A contract is entered into taking into account the discounts granted 
according to the rates list. Advertisement orders only become legally binding through written confirmation.

 2.  Publishing time limit: In case of doubt, advertisements and third-party inserts must be placed within one year after the contract is signed. If the right to place 
individual advertisements is granted within the terms of a contract, the order must be completed within one year of the publishing of the first advertisement, 
provided the first advertisement is placed within the time limit specified in section 1.

 3.  Upon signing a contract, the customer is entitled to place further advertisements in addition to those specified in the order at the same contractually agreed 
conditions and/or according to the rates list within the agreed time limit specified in section 2.

 4.  Online advertising (i.e. websites, newsletters, etc.) is defined by the time period booked. The customer is required to maintain the websites or documents to which 
the online advertising is to be linked for the entire period of the contract. With the exception of contrary individual agreements, the values defined by the publisher’s 
banner system regarding visits and page impressions shall be decisive.

 5.  Refusal of orders: The publisher is entitled to refuse advertisement orders at its own discretion – including single placements within a larger order. This applies in 
particular if the content of the advertisement order violates laws or official regulations, if it has been objected to by the German Advertising Council in a complaint 
procedure, or if its publishing is unreasonable for the publisher due to its content, origin or technical form, or if inserts, due to their size or presentation, give readers 
the impression of being part of the newspaper, the magazine or the publisher’s own website, or contain third-party advertising. The customer shall be informed of 
the refusal of an advertisement order without delay, once the publisher has become aware of the content in question. Any online advertising that contravenes these 
regulations can also be subsequently removed from the online advertising platform.

 6.  Advertising deadlines: The advertising deadlines stated in the rates lists are not binding for the publisher. The publisher is entitled to alter advertising deadlines at 
short notice to suit production processes.

 7.  The customer may cancel previously booked orders up to 14 days prior to the advertising deadline (print) or prior to the beginning of the advertising campaign 
(online). After this time, cancellation fees amounting to 50 % of the gross price are payable. Cancellations notified after the advertising deadline will be subject to a 
100% cancellation fee. Cancellations and withdrawals received after the advertising deadline or after the beginning of the advertising campaign shall take effect the 
next print edition or the next online campaign at the earliest. Furthermore, advertisement orders may only be cancelled after the advertising deadline or after the 
beginning of the advertising campaign for important reasons. Cancellations can be notified by fax or e-mail.

 8.  Placing advertisements: Advertisements will be published in specified issues and editions or in specified positions within the publication or the online media, 
assuming these were agreed upon and confirmed by the publisher in writing, including by fax and/or e-mail. Classified advertisements will only be published in their 
specific classifications. If no clear placement instructions have been given, the publisher is entitled to freely determine the placement.

 9.  Liability for the content of the advertisement: The customer bears sole responsibility for the content and the legal admissibility of the advertisement and/or the 
online advertising as well as for the materials provided for this purpose. The customer releases the publisher from any third-party claims made in this connection 
(including the cost of any legal defence required), even if the order has been cancelled. The publisher is not required to examine orders or advertisements for 
infringement of the rights of third parties. With the placing of an advertisement order, the advertiser agrees to bear the cost of publishing a counterstatement that 
relates to factual statements made in the published advertisement in accordance with the applicable advertising rate. Should advertisements appear which were not 
suspended within the proper time, the customer is not entitled to claim against the publisher.

10. Print documents: The customer is responsible for the timely and proper delivery of the advertisement text in print documents, inserts or online advertising. The 
deadlines for supplying print documents can be found in the relevant advertising rates list of the publisher. 

 Transfer of risk occurs with the receipt of the documents at the publisher’s place of business or at one of the publisher’s computer servers. The sending of more than 
two colour samples, late delivery of the print documents and the requirement for a print reproduction that deviates from the sample can have an impact on 
placement and print quality and rule out subsequent complaints. 

 If possible, however, the publisher will immediately request replacements for obviously unsuitable or damaged print documents. 
 Return of print documents: Print documents will only be returned to the customer if specifically requested. The mandatory retention period for print documents 

ends six weeks after the advertisement has been published. Any data carriers containing print samples sent to the publisher become the property of the publisher. 
These shall only be returned to the customer for a postage fee of €5.00, at the customer’s express request and own risk. 

 Printing size of advertisements: If no instructions on size have been agreed upon or prescribed, the usual printing size for the type of advertisement concerned shall 
be used as a basis for calculation. If the size of a supplied, ready-to-use print document differs from the size ordered in the advertisement order, the size of the printed 
advertisement shall apply. Parts of millimetres will be rounded upwards to the next millimetre. 

 Proof copies will only be supplied if explicitly required. The publisher takes into account all error corrections of which he is informed within the deadline specified at 
the time the proof copy was sent. If the customer fails to return the proof copy within the deadline, permission to print is deemed to have been granted. The customer 
is responsible for the correctness of the returned proof copy. 

 If print samples or online advertising are transmitted paperlessly to the publisher, either digitally (e.g. floppy discs, CD-ROMs) or by telecommunication (e.g. ISDN, 
e-mail), the following additional provisions shall apply:

 File formats: In the case of digital transfer, if two or more related files are transmitted digitally, the customer is required to ensure that these files are transmitted and 
stored in one folder. Advertising samples should only be transmitted in closed files of which the publisher cannot change the content. The publisher has the right to 
refuse to accept open files (e.g. files stored under Corel Draw, QuarkXPress, Freehand). The publisher accepts no liability for the incorrect publishing of printed 
advertisements that were transmitted in open files.

 Online advertising may only be delivered in suitable file formats in coordination with the publisher. The publisher’s specifications must be complied with. The 
publisher accepts no liability for errors in files delivered by the customer.

  Colour advertisements: The customer is required to supply a colour proof for digitally transmitted print documents for colour advertisements. Digitally created proofs 
must include the current version of the FOGRA/UGRA medium wedge in order to permit a colour match. Proofs must bear an official print control strip. Without a 
colour proof from the customer, colour variations are unavoidable and cannot be used by the customer as a ground for compensation. In all cases a printout must be 
sent to the publisher by fax in order to check factual accuracy. The customer must explicitly request a correction fax. Conversion within the normal range of tolerance 
can only be guaranteed if proper colour adaptation is performed.

  Computer viruses: The customer is responsible that the files transmitted or stored do not contain computer viruses. The publisher is entitled to delete files that 
contain computer viruses without the customer being able to claim for damages. Furthermore, the publisher reserves the right to claim damages if computer viruses 
infiltrated via the customer cause damage to the publisher.

11. Advertisement samples: Upon request, the publisher will deliver a copy of the advertisement sample with the invoice. Depending on the nature and scope of the 
advertisement order, excerpts, sample pages or complete samples may be delivered. If a sample can no longer be obtained, the publisher is instead required to 
provide a legally binding certification of the publication and distribution of the advertisement.

12.  Box number advertisements: Any responses received to box number advertisements will be kept for collection for a period of four weeks or forwarded to the 
customer by standard mail, even if the letters are registered or urgent. The publisher will send back valuable documents without being required to do so. Otherwise, 
any mail not collected will be destroyed. In the interest and for the protection of the customer, the publisher reserves the right to open incoming offers in order to 
eliminate misuse of the box number service for investigation purposes. The customer can authorise the publisher to open responses to box number advertisements.

13.  Calculation of purchase volumes: For the calculation of purchase volumes, text millimetre lines will be converted to advertisement millimetres based on rates.
14.  Additional setting costs: Any costs incurred for the production of ordered print documents or for major changes desired by the customer to versions of 

advertisements originally agreed upon, or for which the customer is responsible, shall be borne by the customer. The same applies to any print samples delivered by 
the customer that generate additional costs due to handling or subsequent changes.

15.  Discounts: If an order is not fulfilled due to circumstances beyond the control of the publisher, regardless of any other legal obligations, the customer is required to 
refund the difference between the discount granted and the discount due in accordance with the actual placement volume. The refund will be waived if non-
performance is due to force majeure within the publisher’s sphere of risk.

16.  Changes in advertisement rates: If changes in advertisement rates are made, the new rates are also valid for current orders as from their date of introduction, unless 
otherwise agreed in writing.

17.  Differing rates: The publisher can determine rates that differ from the rates list for the following: advertisements in publisher’s supplements, editorially designed 
advertisements, advertisements in special publications and collectives, online advertisements and advertisements sold after the advertising deadline.

18.  Reduced volume of circulation: If an order covers multiple advertisements, a price reduction can be claimed due to a reduced volume of circulation if the circulation 
guaranteed in the rates list is 30% below the total average circulation of the previous insertion year according to IVW reports. Furthermore, when placing 
advertisement orders, any claims for rate reductions or damages are excluded if the publisher has notified the customer of the reduction in circulation in a timely 
manner sufficient to enable the customer to withdraw from the contract prior to the appearance of the advertisement. The publisher reserves the right to change 
the number of pages in the publication without the customer being entitled to make claims in this respect.

19.  Invoices are payable within 14 days of invoicing, unless another payment period or advance payment has been individually agreed upon. The publisher is entitled to 
correct incorrect invoices within six months of invoicing.

20.  In the event of late payment or deferment of payment, the legally applicable interest at the commercial rate of 9 percentage points above the basic interest rate of 
the European Central Bank will be charged from the day on which payment of the invoice is due, as well as a standard charge of 40 euros for damage caused by late 
payment, which is to be offset against outstanding compensation for damages if the damage is provably higher (e.g. due to legal costs). The standard charge is also 
due in the event of delayed partial payments or delayed payments in instalments (Section 288 of the German Civil Code (BGB) new version). Payment deadlines for 
commercial transactions may not exceed 60 days, unless these payment deadlines are not grossly unreasonable for the creditor. If the customer is a consumer, in the 
event of late payment the interest rate shall be 5 percentage points above the relevant basic interest rate and is also applicable in cases of deferment of payment. The 
publisher reserves the right to assert a claim for further damage caused by delay brought about by both companies and consumers. However, the contractual partners 
reserve the right to furnish evidence of lower or higher damage in each individual case. In the event of late payment by companies and consumers, the publisher is 
entitled to postpone the further implementation of the current order until such time as payment is made and also demand payment in advance for any further 
advertisements. Should there be any justified doubt regarding the customer’s ability to pay, the publisher is entitled to make the publication of further advertisements 
dependent on the advance payment of the due amount and on the settlement of any outstanding invoices, including during the term of an advertisement order, 
irrespective of any previously agreed payment period.

 21.  Warranty: If printing errors occur in an advertisement, despite the timely submission of faultless print documents and timely complaint, the customer is entitled to 
demand either the publication of a faultless replacement advertisement (rectification) or a reduction in the price of the advertisement commensurate with the 
degree to which the purpose of the advertisement is impaired. 

 Should any defects in the print documents or images not be immediately recognisable, but only become evident during production, the customer shall have no right 
to claim in the event of unsatisfactory printing quality. The same applies to errors in advertisements that appear repeatedly, if the customer does not draw attention 
to the error prior to the printing of the next advertisement. The publisher is not required to check the print documents to ensure that they are complete and correct. 
In the case of online advertising, the warranty is limited to errors in the reproduction of the online form of advertising that occur within the sphere of influence of 
the publisher, i.e. in particular on the publisher’s server. Furthermore, the warranty does not apply to negligible errors, e.g. if the impairment of reproduction does 
not significantly impair the purpose of the online advertising. The customer is aware that in accordance with the current state of the art it is not possible to provide 
wholly error-free online advertising reproduction at all times. If the publisher’s server breaks down for a significant period of time (more than 10% of the time period 
booked) in a time-linked fixed booking, the publisher will endeavour to supply the missing media service at a later date or to extend the insertion time, assuming it is 
not contrary to the interests of the customer. If the attempt to supply the missing media service fails within the originally booked insertion period or after extension 
of the insertion period, the customer is no longer required to pay for the media service not implemented during that time period, or the average length of the media 
services not implemented. Any further claims are excluded. Apart from that, an error or fault cannot be said to exist if the length of the breakdown of the server used 
by the publisher does not exceed 24 hours (either consecutively or cumulatively) within 30 days of the commencement of the contractually agreed placement. If the 
customer disregards these General Terms of Business or the recommendations of the publisher concerning the production and transmission of digital print 
documents and online advertisements, he or she is not entitled to claim for incorrect publication of the advertisement. The publisher guarantees the best 
reproduction of the advertisement technically possible within the given time and the scope of the print samples. Complaints of obvious defects must be made in 
writing by the customer within four weeks of publication at the latest. All warranty rights lapse after 31 December of the year following the publication of the 
corresponding advertisement or insert.

22.a) Regardless of the legal grounds on which they are based, including tort, the publisher is only liable if damages (1) are caused through a culpable breach of an essential 
obligation of the contract (cardinal obligation) by the publisher in a manner endangering the achieving of the purpose of the contract or (2) are caused by gross 
negligence or with wilful intent on the part of the publisher.

22.b) If the publisher is liable in accordance with clause a) (1) for a breach of a fundamental contractual obligation without wilful intent or gross negligence, the liability 
from the contract shall be limited to the agreed advertisement price. 

22.c) If the publisher is liable in accordance with clause a) (1) or (2) for gross negligence or wilful intent by employees who are not organs of or executive staff members of 
the publisher, the liability of the publisher shall also be limited to the agreed advertisement price. 

22.d) The publisher shall not bear liability for indirect damages, consequential harm caused by a defect, or loss of profits and compensation for futile expenses insofar as 
these are not the result of wilful intent or gross negligence on the part of organs of or the executive staff members of the publisher. 

22.e) Otherwise, any liability of the publisher shall be limited to such typical damages, the occurrence of which could be reasonably foreseen under the circumstances 
known at the time of entering into the contract. 

22.f) The exclusion or limitation of claims in accordance with the above clauses a) to e) includes any claims made against employees or representatives of the publisher. 
22.g) The liability of the publisher due to personal injury, the absence of guaranteed characteristics or in accordance with product liability law shall remain unaffected.
22.h) The customer is not entitled to claim if the non-availability is based on work or maintenance tasks that are solely performed in the interest of the customer.
22.i) The publisher does not accept liability for errors caused by telephone or written telecommunication of any kind. Neither shall liability be accepted by the publisher if 

defects in the print document only become apparent upon reproduction or printing. In this case the customer shall have no right to claim damages for unsatisfactory 
printing results. Any additional costs incurred, e.g. through correction of the print documents or for machine downtime shall be charged accordingly.

22.j) Cases of force majeure such as industrial action, confiscation, general shortages of raw materials, energy scarcity or plant malfunctions release the publisher from 
the obligation to fulfil orders and payment of damages. However, if the publisher is able to fulfil the orders with 80% of its circulation quantity sold, the publisher is 
entitled to full payment for the advertisements published. Lesser services provided should be paid according to the set price per thousand pages in accordance with 
the quantity sold referred to in the tariff.

23.  To the extent permitted by law, the place of performance and jurisdiction shall be the registered office of the publisher. The agreement is subject to German law. 
However, mandatory consumer law in the country in which you habitually reside shall remain applicable.

Additional terms of business of the publisher
a)  Our general and additional terms of business, the order confirmation and the applicable valid rates list are decisive for each order. Any differing terms of business 

shall only apply with the written confirmation of the publisher.
b)  Advertising agents and advertising agencies are required to adhere to the publisher’s rates list when making offers, finalising orders or invoicing clients. The agent’s 

commission paid by the publisher may not be passed on to the customer, either in full or in part.
c)  Customers and advertising agencies entering into a business relationship with the publisher for the first time may be required to make advanced payments prior to 

the advertising deadline.
d)  The customer transfers to the publisher all copyrights and other specials rights required for the use of the advertising in print and online media of all kinds (including 

the internet), in particular for duplication, distribution, transmission, broadcasting, extraction from a database and downloading without limitation of time, content 
or place to the extent necessary for the implementation of the order or orders placed. The client guarantees that he shall transfer these rights of use to the publisher 
free of rights of third parties, or else shall indemnify the publisher from all rights of third parties, including prosecution costs.

www.huss.de/de/agb.html
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Zukunft zum Anfassen
Wenn sich vom 25. bis 28. September die Hallen 

der Messe Karlsruhe öffnen, steht die Nutzfahr-

zeugbranche erneut im Mittelpunkt: Zum neunten 

Mal findet dort die NUFAM statt – diesmal mit 

einem besonders zukunftsgerichteten Blick. Das 

Peter-Gross-Bau Areal erweitert als neue Außen-

fläche den Rahmen erheblich. Live-Demonstrati-

onen, großflächige Fahrzeugpräsentationen und 

Praxisformate rücken stärker in den Fokus – gut für 

Flottenentscheider, die zukunftsfähige Lösungen 

nicht nur sehen, sondern erleben wollen. 

Ein besonderer Akzent liegt in diesem Jahr auf 

alternativen Antrieben mit Fokus auf Wasserstoff. 

Das Thema Fachkräftesicherung wird ebenfalls 

sichtbar gestärkt – etwa durch Angebote zur Nach-

wuchsförderung im Karosserie- und Fahrzeugbau. 

Zudem setzen die inhaltlichen Schwerpunkte der 

Messe auf die Digitalisierung von Logistikprozes-

sen, Ladeinfrastruktur sowie die Verbesserung der 

Verkehrssicherheit.

Wer Orientierung im Technologieumbruch sucht, 

findet auf der NUFAM gebündeltes Fachwissen, 

direkte Erfahrungswerte und kompetente Ge-

sprächspartner. Ein Besuch, der sich lohnt – gera-

de für diejenigen, die den Wandel in der Güterver-

kehrsbranche aktiv mitgestalten wollen.
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Logimat 2025  Auf der LogiMAT 2025 in Stuttgart präsentieren mehr als 1.500 
 internationale Aussteller innovative Lösungen rund um Automatisierung, Robotik und 

 Nachhaltigkeit. Megatrends wie KI und Fachkräftemangel prägen das Rahmenprogramm. 

Vom 11. bis 13. März 2025 trifft sich 
die internationale Intralogistikbranche 
wieder auf der LogiMAT in Stuttgart. Die 
Fachmesse nimmt mit über 120.000 
Quadratmeter Ausstellungs fläche erneut 
das gesamte Messegelände ein und ver-
spricht zahlreiche Weltpremieren. Unter 

dem Motto „Passion for Solutions“ prä-
sentieren mehr als 1.500 Aussteller aus 
über 80 Ländern ihre Innovationen. 
Rund 200 Unternehmen sind zum ers-
ten Mal vertreten.

Neben Global Playern der Branche 
zeigen auch mittelständische Unterneh-

men und Start-ups neueste Entwicklun-
gen zu den aktuellen Herausforderun-
gen der Branche. Die Bandbreite reicht 
von Automatisierung und Robotik über 
innovative Verpackungstechnik bis hin 
zu smarten IT-Lösungen für das Sup-
ply Chain Management. „Vor allem die 
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